
Quiz 1: Introduction to Email Marketing 

1. What is email marketing? 

2. What are some benefits of email marketing? 

3. How does email marketing compare to other marketing channels? 

4. What are some common email marketing terms and concepts? 

Quiz 2: Building Your Email List 

1. Why is building an email list important for email marketing? 

2. What are some strategies for building your email list? 

3. What is list segmentation and why is it important? 

4. What are some best practices for collecting email addresses? 

Quiz 3: Crafting Effective Emails 

1. What are some elements of a successful email? 

2. What are some types of email campaigns? 

3. What is email content and design? 

4. What is A/B testing and why is it important? 

Quiz 4: Email Deliverability and Compliance 

1. What are some factors that impact email deliverability? 

2. What is email authentication and reputation? 

3. What are some legal and regulatory requirements for email marketing? 

4. What are some best practices for staying compliant with email marketing regulations? 

Quiz 5: Email Analytics and Optimization 

1. How do you measure email campaign performance? 

2. What are some key email marketing metrics to track? 

3. How do you interpret email analytics data? 

4. What are some strategies for optimizing your email campaigns? 

 

 



Assignment: Create an Email Marketing Campaign For this assignment, you will create an email 

marketing campaign for a business or organization of your choice. Your campaign should include the 

following elements: 

• Goal: Define the goal of your campaign (e.g. generate leads, promote a product or service, 

nurture customer relationships, etc.) 

• Target audience: Identify the target audience for your campaign and explain why they are a 

good fit for your goal. 

• Email content: Create an email that aligns with your goal and target audience. Your email should 

include a subject line, a clear call to action, and be visually appealing. 

• Email list: Identify a list of email addresses to send your campaign to. Explain why this list is a 

good fit for your campaign. 

• Metrics and optimization: Define the metrics you will use to measure the success of your 

campaign and explain how you will optimize your campaign based on the results. 

 


